“Owovopta”

The Beginning of Economics
Greece 350BC

The word economics stems from the Greek word “Oikovopia” defined as: The management or a household,

or the building of a home

“Owovopta: The management of a household”
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The Suppliers Butterfly

To our right, we see the second circular events butterfly including 16 factors. This example is presented to

demonstrate how much profit the first wave of building supply companies can look forward to.

To assist the understanding of the process this presentation is interactive, as you can see, under the 16
headings on our butterfly there are check boxes. Over the following page is a spreadsheet that suggests an
increase or decrease in profitability assigned to each box, alongside a brief explanation. Please read the

explanation and its predicated increase or decrease and write your opinion in the each box.
This serves three purposes:

First: Answers will assist the process, and may lead to an increase or decrease in the forecast or result in a

more detailed explanation presented.
Second: Correct answers become a validation exercise.

Third: The exercise is designed to engage the mind, and make the reader appreciate the mathematics, it's
one thing to read a profit forecast summary suggesting a 5174% return on investment, it's another to have

looked at and agreed with its every detail.

As a general rule, with all questions, due to a large degree of leeway, most, if not all estimates have been
set lower that most would forecast. For instance in the authors personal experience, the loss of all financial
staff and accounting costs, alongside the correct financial data presented and advice from a dedicated
operation centre would have lead to a 50% rise in profitability, however for cautions sake only a 5% rise in
profitability is recorded. When answering questions, please do not follow the authors caution, please give a
genuine estimate, not guarded or over exaggerated, writing in higher or lower percentage rises where

applicable.

Before getting into specifics, the resort expansion program needs to be highlighted:

In the last section we heard that $2 billion plus, is directly invested into each resort, where after the first $1
billion in profit from all networked companies is reinvested, in theory creating capital assets worth twice the
investment price. The time it takes for the initial $1 billion in profit to be made and reinvested is estimated

at just over two years.

After which by the end of the fourth year another $1 billion in profit is projected to be generated, this $ 1
billion is matched or increased by a new set of mainly small businesses, thus enough capital is available to

start another resort and operation center, within a 6000 square mile radius of the initial resort.

After which, via the “Baby POP” cash injection process, this procedure repeats over 22 years until 16 resorts

and operation centers are created within the 6000 square miles, approximately one every 28 miles.
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All told, including home building, shops, offices, malls, marina’s, attractions, hospitals, university campuses,
municipal buildings, a sports village and infrastructure over the first four years 2014 to 2018 upwards of
$2.5 billion is spent. For this excursive we will assume half goes to the contractors and laborers and the

balance on supplies, bricks, mortar, roofing, bathrooms, tiles, windows and the like.

For this example | have created a fictitious window manufacturing company entitled “The Window Factory”
specializing in residential aluminum windows. To supply all the homes in a resort “The Window Factory”

receives an annual order worth $2.5 million.

Like many or even most US small businesses in the construction industry, we shall suggest the currently this
company is simply treading water, making enough to cover costs only. To start proceedings “The Window
Factory” will take out a $2.5 million loan, supplied by a network bank, paying interest only, as such “The

Window Factory” starts its network life making a 6% annual loss.

11 3
A New Cost Saving Resort Network Marketing

Factory is Built " Manufacturing Tender & Media
Profit share  BUSINEss Model

oubles Staff Salaries 2 4
easing Motivation Business Advis

In .
Third Resort / First Résort
Compafly (RC3)

Produc‘x ice bl _ Prodict Price

Reduced b%30% R - Reduged by 20%

6
Progluct Price
Reducﬁion Increases
L@cal Orders

Company (RC8) Order Investment Repaid
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The Window
Factory
Investment
$2,500,000
Owner Salary
Staff Salaries
Total Salaries
Social Taxes 1
Loans
Investment Load
Accounting
Advertising
Miscellaneous
Operations Cost
Local Sales
Local Sales +/-
Resorts Orders
Total Sales
Sales Tax
Materials Cost
Materials %
Total Costs
Profit Before (PS)
Profit Share (PS)
Staff Bonuses
Social taxes 2
Total Profits
Profit vs. Revenue
Investment
2036 Return
4800%
2036 Profits
Return %
Annual Interest

2
2012

Operations

$100,000

&
2014 +

Finance

Software
$100,000

4
2014 +

Business

Advice
$100,000

5
2014 +

Marketing
Media, PR

$100,000

6
2014 +

Resort 1

Order 1
$100,000

7
2014 +

Product

Discount
$100,000

8
2014 +

Suppliers
Discount

$100,000

9
2014 +

Local
Orders
$100,000

10
2018 +

Loans
Repaid
$125,000

$250,000
$350,000
$21,700

$250,000
$350,000
$21,700

$250,000
$350,000
$21,700

$250,000
$350,000
$21,700

$350,000
$450,000
$27,900

$350,000
$450,000
$27,900

$350,000
$450,000
$27,900

$350,000
$450,000
$27,900

$350,000
$475,000

$29,450

$75,000

$75,000

$75,000

$75,000

$75,000

$75,000

$75,000

$75,000

$150,000

$100,000

$150,000

$150,000

$150,000

$150,000

$150,000

$150,000

$150,000

$125,000 $150,000 $150,000
$328,300 $328,300 $275,000

$1,150,000 $1,075,000 $1,021,700

$2,500,000

$971,700

$2,500,000 $2,625,000 $2,887,500

$250,000
$1,250,000

50.00% 50.00%

$2,650,000
-$150,000

$262,500
$1,312,500

$2,650,000
-$25,000

$288,750
$1,155,000

$2,465,450
$422,050

$3,320,625
$332,063
$1,328,250

50.00%

$2,632,013
$688,613

$100,000

$100,000

$100,000

$100,000

$100,000

$300,000
$1,102,900
$3,320,625

$300,000
$1,102,900
$2,656,500

$300,000
$1,102,900
$2,656,500

100%

$5,820,625
$582,063
$2,328,250

$4,013,213
$1,807,413

80%

100%

$2,500,000
$5,156,500

$515,650
$2,578,250

$4,196,800
$959,700

$2,500,000
$5,156,500

$515,650
$2,320,425

$3,938,975
$1,217,525

$350,000
$1,152,900

$350,000
$954,450
$3,320,625
100%

$2,500,000 | $2,500,000

$5,820,625
$582,063
$2,619,281

$5,820,625
$582,063
$2,619,281

$4,354,244
$1,466,381

$4,155,794
$1,664,831

12.5%

12.5%

12.5%

12.5%

12.5%

12.5%

12.5%

12.5%

12.5%

$0

-$3,125

$52,756

$86,077

$225,927

$119,963

$152,191

$183,298

$208,104

$0

-$150,000
-6%
$2,500,000
$123,207,106
$120,000,000
$129,356,130
5175%
19.65%

-$194
-$21,681
-1%

$3,271
$366,023
13%

$5,337

$597,199
18%

$14,007
$1,567,478
27%

$7,438
$832,300
16%

$9,436

$11,364

$1,055,899
20%

$1,271,719
22%

$12,902
$1,443,825
25%

Above we find the suppliers and manufacturing butterfly spreadsheet, the blue squares indicate a profitable

event, the orange representing an event that increases costs, pink squares indicating money in, and grey

indicating expenses.

Column 2, row (n) “Total Sales” indicates The Window Factory is receiving $2.5Million a year. In row (r)

“Total Costs,” including the interest on the investment loan, are at $2.65Million: As such row (w) “Total

Profits” is equal to -$150,000, beneath this, row (x) indicates the company'’s profit vs. revenue ratio is at

minus 6%.

SB is short for “Suppliers Butterfly Question”

30




on
2018 +

12
2018+

13
2018 +

14
2021 +

15
2021 +

16
2021 +

17
2021 +

18
2026+

19
2028+

20
2036+

Advisory 2
Marketing
2

Resort 2

Order 1+1

Staff

Efficiency

New

Factory

Resort 3

Order 2+1

Product

Discount

Supplier

Discount

Resort 6

Order 3+3

Resort 8

Order 4+4

Resort 16

Order 4+12

$125,000 | $125000 | $125000 | $150,000 |  $150,000 | $150,000 |  $150,000 |  $200,000 |  $250,000 |  $250,000
$350,000 | $350,000 | $350,000 | $350,000 |  $350,000 | $350,000 |  $350,000 |  $450,000 |  $550,000 |  $600,000
$475000  $475000  $475000  $500,000  $500,000  $500,000  $500,000  $650,000  $800,000  $850,000
$20450 |  $20450 |  $29,450 |  $31,000 $31,000 |  $31,000 $31,000 $40,300 $49,600 $52,700
$300,000 | $300,000 | $300,000 | $300,000 |  $300,000 | $300,000 |  $300,000 |  $300,000 |  $400,000 |  $500,000
$350,000 | $350,000 | $350,000 $300,000 | $300,000 |  $400,000 |  $500,000 |  $600,000 |  $700,000
| $1,154,450 $1,154,450  $1,154,450 $1,056,000 $1,131,000 $1,131,000 $1,231,000  $1,490,300  $1,849,600  $2,102,700
| $6,485,596 | $4,539,917
\ 100% 70%
| $6,650,781 $6,000,781 $7,938,477 $9,235,596 $11,735506 $9,789,017 $12,050,875 $16762,344 $21,640,430 $28,960,646
| $665078  $690,078  $793,848  $923,560  $1,173,560  $978,992  $1,205988  $1,676,234  $2,164,043  $2,896,065
| $2,826,582 $2,932,832  $3,175,391 $2,770,679  $3520,679 $4,405463  $4,823,950  $6,704,938  $8,656,172 $11,584,258
|
| $4,646,110 $4,777,360  $5,123,688 $4,750,238  $5825238 $6,515454  $7,260,938  $9,871,472 $12,669,815 $16,583,023
$2,004,671 | $2,123,421 | $2,814,788 | $4,485,357 | $5910,357 | $3,274,463 | $4,798,938 | $6,890,872 | $8,970,615 | $12,377,623
12.5% 12.5% 12.5% 12.5% 12.5% 12.5% 12.5% 12.5% 12.5% 12.5%
$250,584 | $265428 | $351,849 | $560,670 |  $738,795 | $409,308 |  $599,867 |  $861,359 | $1,121,327 | $1,547,203
$15536 |  $16457 | $21,815 |  $34,762 $45805 |  $25377 $37,192 $53,404 $69,522 $95,927

$1,738,551

\ 26%

2%

$1,841,537 $2,441,125 $3,889,926

31%

42%

$5,125,757
44%

$2,839,778
29%

$4,161,879
35%

$5,976,109
36%

$7,779,766
36%

$10,734,493
37%

SB1. Colum 3 - Financial Software: The first blue box in row (g) indicates a decrease in costs, as all

financial tasks from bookkeeping to auditing, are handled by the staff at the operation center.

The second blue boxes (k & I) are as one, the lower (l) indicating a 5% rise in financial efficiency. The

software is directly linked to the bank removing most human interaction. Instead of one check and balance

system, the software has four running concurrently, due to the financial systems, cash handling aside,

human error and fraud become all but impossible.

Due to the increase in financial efficiency, is the 5% rise in revenue recorded in row (I) justified?

Please indicate your answer in the fields below, if higher or lower write in the percentage

Higher

OK

Lower
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SB2. Colum 4 — Business Advise: Over the first 4 years a team of a hundred or so senior analysts,
logistics experts, engineers, software developers, network officers and industry specific business persons will
spend six months working on the task of making all the window companies on the network more efficient,

from cost savings, to sales techniques, to sourcing cheaper suppliers.

Over time, with hundreds of window companies on the network, each company’s triumphs and failures are

recorded and analyzed, the information used to assist others.

At The Window Factory’s home resort & operation center, dedicated analysts gather all the data from the
think tank, tweak the software and share the knowledge and findings. As a result, a 16% reduction in
miscellaneous expenses is forecast (from energy to staples), a 10% increase in sales is predicted and

material costs are expected to be reduced from 50% of total sales to 40%.

Higher OK Lower ?

SB3. Colum 5 - Marketing Media & PR: Initially the dedicated Media & Marketing division working from
the operations center make the S-World & S-Web applications, including photographing, filming & 3D
rendering of the products, alongside the S-World presence, S-Web creates a state of the art website for The
Window Factory, that alongside their own windows and accessories, offers many different types of windows
from the other companies on the network, alongside many other building services, patio’s, bathrooms,

kitchens, etc., which when sold generate extra revenue.

One also needs to factor in, the general good will of the people in the catchment area knowing that a
purchase from “The Window Factory” is securing their pensions, healthcare and indeed helping to save the
planet.

All factors combined increase sales by 15%, Higher OK Lower ?

SB4. Colum 6 - Resort Order 1: The main advantage for The Window Factory and all other

manufacturing companies is guaranteed orders from the networks to which it is affiliated.

SB4 is not a question field, as it is a definite action within the business plan. The first order from a resort
network is placed; an increase in materials, sales tax, salaries and miscellaneous spending increases costs to
$4Million, while sales increase to 5.8Million, after the staff profit share bonus, “The Window Factory” is now

making over $1.5Million in profit.

SB5 a. Colum 7 - Product Discount: With profit up from zero to $1.5Million plus, a profit vs. revenue
ratio of 27%, The Window Factory can afford to reduce the cost of its products by 20% as is desired by the
resort network. However the resort does not reduce its $2.5Million order rather orders more, this effects the

price of materials which rises from 40% to 50%. Overall profit is halved. (This is not a question field)

SB5 b. Colum 8 - Product Discount: However as the suppliers to “The Window Factory” are applying the
same system their costs have also been reduced, but as more raw materials are used, not to the same

factor as such the price of materials lowers from 50% to 45%. (This is not a question field)
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SB6. Colum 9 - Local Orders: Due to the 20% discount in price it is forecast that local orders increase by
25%.

Is this a reasonable assessment? Higher OK Lower ?

SB7. Colum 10 - Loans Repaid: Between 2018 and 2021 all loans are repaid. (This is not a question field)

SB8. Colum 11 - Advisory 2, marketing 2: With over 4 years spent at the operations centre on business
analysis, network growth, improvements in software alongside continued marketing and internet work ,

material costs are expected to fall by 2.5% & and 25% increase in local sales is forecast?

Is this a reasonable assessment? Higher OK Lower ?

SB9. Colum 12 - Resort Order 2 (1+1): In 2018 construction in the second resort is destined to begin,
however the large investment into RC1 has been spent, and whist a continued housing and retail operation
is expected for cautions sake, only a small operation is forecast at 10% of previous costs, hence one sees an
increase of $250,000 in (m) the Resorts orders row. Please note the (1+1) this indicates, one big order (first
4 years) and one continued operation. (This is not a question field)

SB10. Colum 13 - Staff Efficiency: Please note row (u) “Staff Bonuses” and the row above (t) “Profit
Share”, 12.5% of the profit made by the company is shared amongst the staff. By 2018 after 5 years staff
salaries have effectively doubled, if the company had made more sales their salaries could have tripled. Staff
are offered first phase property purchase options in future resorts and subsided eco friendly automobile
purchases at 30% below manufacturing costs with a 4 year 50% buy back, making a $10,000 car cost $52 a

month, the same cost as one would pay for a day’s hire.

As such wastage of raw materials is expected to be reduced lowering material costs from 42.5% to 40% and
local sales are forecast to increase by 25% as all, especially the sales staff are motivated to increase
profitability.

Note this increase in sales and efficiency is factored over five or six years.

Is this a reasonable assessment? Higher OK Lower ?

SB11. Colum 14 - New factory: By 2021 enough profits have been made to build a new efficient factory
and dedicated alternate energy power source, lowering miscellaneous spending (including electricity) by
$125,000 a year and lowering materials costs, as some materials that were purchased from suppliers can
now be made at the factory. Material costs are predicted to lower from 40% of revenue to 30%. Increased

quality is expected to increase local orders by 25%.

Is this a reasonable assessment? Higher OK Lower ?

SB12. Colum 15 - Resort Order 3 (2+1): In 2021 two resorts are building within their 4 year initial
investment cycle, as such an additional $2,500,000 a year in orders is placed, due to the factories efficiency
no other staff are needed, however miscellaneous spending increases by $75,000

(This is not a question field)
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SB13 a & b. Colum 16 & 17 - Discount 2: Product price can now be lowered by 30%, The Window
Factories products are now 50% lower than its 2014 price, material costs rise back up to 40%,

miscellaneous spending increases by $100,000.

As products are now 30% cheaper alongside continued work from both the media and business advisory

departments a increase in local orders of 50% is forecast.

Is this a reasonable assessment? Higher OK Lower ?

SB14. Colum 18 - Resort Order 6 (3+3): In 2026 three resorts are being built simultaneously
generating orders of $2,5Million each, alongside three others are expanding and providing orders of
$250,000 each.

Over the 5 years due to the media department, business advisory service, staff motivation and increased
good will within the local community as the medical and ecological initiatives become more visible local

orders are expected to rise by 25%.

Is this a reasonable assessment? Higher OK Lower ?

SB15. Colum 19 - Resort Order 8 (4+4): In 2028 orders from the resort increase again, there are now 4
resorts in their initial hi budget phase and 4 in their continued lower budget phase. More staff bills and

miscellaneous expenses are incurred.

Along with two years progress by the various departments at the operation centre, a further increase in local
good, the marketing budget is raised by 25%, all told over two years a 25% increase in sales is forecast.

Is this a reasonable assessment? Higher OK Lower ?

SB16. Colum 20 - Resort Order 16 (4+12): By 2036 the 16" and final resort begins, by this point staff
bonuses are now double their basic salary, this alongside the extra 8 years of marketing, business analysis
and by this point earth changing PR as the combined resorts across the USA attend to all Medicaid and

Medicare liabilities, alongside producing green energy for over half of the USA.

Due to the above, over the final 8 years a 50% increase in local orders is forecast.

Is this a reasonable assessment? Higher OK Lower ?

End of Suppliers Butterfly Questions

Note: The 2014 to 2036 figures do not include, building contracts offered to the operation centre’s building
company for building developments, infrastructure and private housing outside the resort. The local sales
row only forecasts sales to other building companies and individuals within the 3000 square mile local area.

A fair to large amount of private and government contracts are expected further, increasing income.
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Investment $2,500,000
2036 Return $129,356,130
Return % 5175%
Annual Interest 19.65%

Adjusted Annual Interest 22.65%

Bank Interest Rate 3.30%

Summing up, for a $2,5 million arranged investment, working on a guarded (low) estimate the building
company should expect to have accumulated $130 million by 2036 a 5175% return, the equivalent of
putting the $2,5 million in the bank at a 19.65% interest rate. However this model does not include inflation
as such 22.65% is more accurate.

America Butterfly Question, AB3: Has the case been made that within manufacturing the window
factory business model is innovate and profitable?

Defiantly Probably Not Really ?

On the subject of inflation, in general terms it makes little difference to the model as under normal economic
circumstances expenses and product prices would increase at the approximately the same rate.

However the desired effect of the “American Butterfly” solution is to see inflation level out, and in some
areas decrease while GDP (what the USA sells) and salaries increase, thus the money in everyone’s pockets
increases while products stay the same price, or decrease as in the case of products from “The Window
Factory”

A typical example is in energy, the process of digging or drilling for fossil fuel then transporting it, then
processing it is expensive, and as it is a limited commodity, supply and demand further raises its cost. Once
manufactured, Solar Arrays and hydro power save on maintenance and have no such cost implications,
added to that eclectic, cars’ prototype batteries can power a car 300 miles on a single charge costing only
$10.

A more specific example of this is in the cost of housing. At first, it is hoped for resort property values will
increase making investments more attractive. By 2036, with supplies at half the price they are now, and in
general after 22 years, with many improvements in building economics and logistics created at the research
centers, one would expect the cost of construction to be greatly reduced.

For example if in 2014 a property costs $300,000 to build (including land and infrastructure) if building
supplies cost are reduced by 50%, in 2036 the same property will cost $225,000. At the same time, today
the average post tax household income is $50,000; if by 2036 it rose to $75,000, the same house will cost
three years household income, as opposed to six.

This brings the American Butterfly solution back to the core of economics, as the word economics was
invented by the Greeks, who called it Ofkonomia, and it was defined as: the management and building of

a household. Building houses since the beginning of democracy has been the foundation of economics.
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At first this may present a quandary. Since all citizens would effectively have twice what they have now, it

might be difficult to comprehend. Many would think, if it was that simple, why is it not so now?

There are many additional factors that will be illustrated throughout the thesis; the spreadsheet below looks

at the, “Profit vs. Revenue” ratio, which is further highlighted on the bottom row (x) of the main “Window

Factory” spreadsheet presented a few pages back.

An analysis performed on the Fortune 500, (the top 500 revenue making companies in the USA), including

their global operations, showed their combined revenue in 2011 was $10.8 trillion with average profits at

$750 billion. As such their “Profit vs. Revenue” ratio is 7%. For every $1 they take in they make 7 cents

profit.

Below is the “American Butterfly” supplier's model “The Window Factory” in 2018 showing a 31% “Profit vs.

Revenue” ratio (c). As such for every $1 they take in, they make 31 cents in profit, making “The Window

Factory” four times more financially efficient than the average Fortune 500 company.

However, as all networked companies work as a unit the “EEE” (Ecological Experience Economy) economic

model assisted by the “PQS” (Predictive Quantum Software) looks deeper, factoring the suppliers of “The

Window Factory”. All told for every $1 “The Window Factory” receives the combined primary network

companies make 58 cents. A financial efficiency increase of just under eight times the Fortune 500

companies if considered as a collective. This ratio rising as the years go on.

Company Revenue

$7,938,477

Bonuses

$330,034

Company Profit

$2,441,125

Salaries

$445,550

Profit vs. Revenue (b/a)
Suppliers

Spent

31%

$3,175,391

Sub Total

$775,584

Payroll + Income tax

$179,505

Income after tax

$596,079

Suppliers QE Score

54%

Staff QE Score

29%

Profit from Suppliers (d*e)

$1,706,772

Profit from Staff (0*p)

$172,863

Profit vs. Revenue (f/a)

Spent

22%

$300,000

Actual Figure

$221,703

Media QE Score

61%

Profit vs. Revenue (q/a)
Miscellaneous
Spent

2.8%

$225,000

Profit from Media (h*i)

$183,000

Miscellaneous QE Score

61%

Profit vs. Revenue (j/a)

2.3%

Profit from Miscellaneous

$137,250

Profit vs. Revenue (u/a)

1.7%

Total Profits
$4,641,010
(a+f++g+u)
Total QE Score

Total Tax
18%
(estimated)
Total QE Tracking
76%

Economic Black Hole
24%

Going further as “American Butterfly” is an US economic solution, in financial efficiency terms one includes

government tax yields (t), thus for every $1 paid to “The Window Factory,” 76 cents is accounted for,

leaving what is commonly known as an “Economic Black Hole” factor of 24%, which by the time the PQS has

received 22 years of development the “Economic Black Hole “ is desired to drop to zero, as that is the

specific function of the PQS.

The above spreadsheet alongside the influences from physics that inspired the profit vs. revenue approach

to American Butterfly are later presented in great detail within the American Butterfly part 3.
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David vs. Goliath - Small vs. Big Business

Physics aside, there is a very practice explanation as to how small companies can outperform established

global companies in such a fashion.

First: As far as big companies are concerned, it matters little to them what their profit ratio is as at the end
of the day. The only thing their shareholders care about is profits and dividends. If we take a look at
Walmart, the USA’s largest revenue-making company, last year it took $420 billion in at its registers, and
made $16.4 billion in profit, a “Profit vs. Revenue” ratio under 4%. The company makes profits, share prices

go up and dividends increase. The share holders are happy, so the board is happy, so the CEO is happy.

However, this business model is not a good economic model as for every dollar they make, another
company does not. The “American Butterfly” model works differently. For example, initially the primary
source of income is the construction of the resorts, from a $1.5 billion order (tender) to supplier companies;
one seeks to generate as much profit as possible. In the case in question: “The Window Factory” vs.
“Walmart”. The Resort Company Network profits would be $1 billion vs. Walmart Corporate profits at $58

million.

Second: Loyally, drive, and the communal desire to make as much profit as is humanly possible. If one told
all employees at Walmart that they would be paid regardless of whether they came to work or not, few
would turn up the next day. By the same token, offer the executives double the money to work at a rival

firm, few would stay put.

The resort suppliers business model consists of many small business owners who are of course loyal to
themselves and staff on profit share, thus regardless of basic salary, every day is seen as another day to

make more profit, and so increase profit share.

America Butterfly Question, AB4: Has the case been made that given competent operation center
management and next generation business & networking software, an alliance of many small businesses can

be more efficient than a single large business?

Definitely Probably Unlikely ?
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A (very) Brief Introduction to POP

The “POP” (Pressure of profit) process describes the network growth structure, the result of attempting to
create mathematics that is not susceptible to rounding errors. It is exstreemly powerful, and presented in
great detail within American Butterfly part 3. We start with BABY POP, the investment process which creates
the 15 baby resorts from which “The Window Factory” and the other suppliers receive their orders. Without

the guaranteed orders, “The Window Factory” could not create the necessary profits to promote growth.

These 15 resorts cannot all benefit from the construction suppliers tender process. The second and third
resorts will pick up contracts after which the other resorts will manage the building contract, but not benefit
from the suppliers model within construction. There are however many manufacturing models in different
industries that will follow the same process benefiting baby resorts. Most profits made from e-commerce, are
largely exclusive to the parent resort. This action is deliberate as the first resort needs to be economically

unbreakable, thereby becoming “the anchor” for all other resorts in its league.

The “POP” process maybe best described as a continuous cash injection, companies are required by 2018 to
make at least 40% profit in relationship to their initial investment. In the case of the window factory their
initial investment was $2.5 million and their 2018 profit is forecast at $2.44 million i.e. 98%. In general if a
company'’s forecast is lower than 40%, their investment will need to be increased, while their property

returns remain the same.

As such the minimum first phase resorts will make in 2018 will be $800 million as that is 40% of the (base)
investment price. However due to over-performance expected from the technology companies, building
suppliers, and retail suppliers to the technology company’s e-commerce endeavors, a figure in the region of
$2 billion is forecast for each of 512 first (2014) and second (2016) mother resorts.

The graphic middle right shows the timeline for the creation of the first 8 resort networks created by Baby
POP, after which new networks are created each year until a league of 16 is completed. Underneath we see
a sample of the Baby POP spreadsheet, which is shown in full over 8 pages within American Butterfly part 3.
Please note the pink squares displaying the annual $350 million investment from the parent resort (Resort

Company 1= RC1) into its baby company, thus bolstering the baby’s (RC2’s) profits.

The profit target for (RC2) is lower at $700 million; in 2021 RC2 is expected to meet its profit target, once
met, as before a new resort is funded (RC3), at which point the $375 million from RC1 goes into RC3 - this
time however RC3 also has $300 million from RC2 generating a total of $675 million a year. As this process
continues, the more baby resorts in the league, the higher the “POP” (Pressure of Profit) and the greater the

cash injection, by 2036 the 16™ resort network receives $2.7 billion from Baby POP.

From the 4™ resort onward the profit target reduces to 25%, in addition over 10% will be generated via the
operations center where-by the profit goes straight to Baby POP, so the actual profit target in comparison to

investment is but 15%, as such Baby POP acts as a fail safe, an “at the worst we will achieve this”.
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“This” however is significant, as this fail safe has enough financial power to cover all US Medical liabilities

and generate half the USA’s energy needs via alternate green energy sources as by 2038.

Lastly, it is important to understand the companies that fund the cash injection, own the developments that
are built, alongside new income generating business, as such; all initial companies within a mother network

have a presence in all 16 resorts in the league.

2014 2015 2016 2017 2018 2013 2020 2021 2022 2023 2026 2027 2028
Company A i I
Company B
Company H
Company I
‘ In POP | POP POP POP BERELHMENETA Cash Bank Sub POP Div

Year ‘vest Profit | over 1 2 3 vest RC GHB Other Total 75% 25%

ZAUZ8 1000 200 200 200
2015 400 400 600
2016 500 600 1000 -400 200
2017 500 800
2018 + 800
POP 17 0 0
2018 575 575
2019 1000 -225 350
2020
2021

2222+

POP 20
2021 1044
2022 1000 | 1000 | -925
2023 500

89

375
2024 600 600 450 150
2025+ 237 63 300 225.0 75
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